
THE ART OF 
NETWEAVING 
How to maximize your in-
person and online network 



INTRODUCTION 
 Following up and going a bit more        

“in-depth” on taking our Griffiths network 
to the next level 

 How do we maximize our network, both 
in-person and online? 

 Can use these tools for good – here’s 
how! 
 



NETWEAVING 
 “A relationship building approach to 

networking” 
 Deep consideration for people you meet, 

then using what you learn to find ways to 
help them 

 Developing mutually beneficial 
relationships! 
 

 



NETWEAVING 
How can you give back to your contacts? 

 Thank them for accepting your request to 
connect, meet, tweet at them, etc. 

 Reach out to your contacts – ask them how 
business is going, what’s new, comment on 
their updates, send messages, etc. 
 Use Newsle – when someone you’re linked 

with makes the news, receive an update via 
email!  

http://www.mymarketingcafe.com/netweaving-right-way-to-network/ 

 
 

http://www.mymarketingcafe.com/netweaving-right-way-to-network/


NETWEAVING 
 

The most effective relationship 
building is done by “Weaving” 
in-person and online networking!  



IN PERSON 
 Importance of LISTENING 

(mentioned in article!) 
 The best way to be interesting is to be 

interested. 
 The opposite of listening is waiting to 

talk 
 



IN PERSON 
Activity 
 Handshake Demo, practice, & feedback 
 Business Card Exchange Follow up  

 Via email thanks 
 Via social networks connections/thanks – 

transition to online networking! 
 



SOCIAL MEDIA 
A great place to:  

LISTEN 
LEARN and 

SHARE 



LINKEDIN 

More than  
Job Hunting! 

It’s the Facebook of 
your professional Life 

 



LINKEDIN 
Share relevant articles and information 

 



LINKEDIN 
Find people at companies and 
geographic areas  

 



LINKEDIN 
Find people at companies and 
geographic areas  

 



LINKEDIN 
Endorse the skills and expertise of OTHERS 

 



TWITTER & FACEBOOK  
Allows you to be more personal 

and follow others you might not 
know well  

Monitor hashtags (#) of 
companies and engage with 
industry leaders  



  



  



SOCIAL MEDIA 
Be thoughtful, deliberate  
and engaged  
Use customized messages 

when you connect with others 
Post regularly but truly 

interesting content 



SOCIAL MEDIA 
Stay Classy, Griffiths! 
 Leave the personal 

stuff to Facebook 
and Twitter 

 Don’t forget to 
LISTEN 

 Be mindful of what 
you bring to the 
table 
 

 
 

http://www.google.com/url?sa=t&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&ved=0CAQQjRw&url=http://www.redfm.ie/news/anchorman-2-trailer-released/&ei=YRsKU4ucKIPlyQGd6oHYDA&usg=AFQjCNHiTFY73tpQ1JYBFdXGMkNh3AE7aA&sig2=ijjqMUvk3-QlGoOfFN0L5w&bvm=bv.61725948,d.aWc


NETWEAVING 
Understand your brand and 
what you can offer to others 
 
http://vimeo.com/8480171  

http://vimeo.com/8480171
http://vimeo.com/8480171
http://vimeo.com/8480171


SOCIAL MEDIA 
Activity 
 What’s your sentence? 
 Post an interesting article on LinkedIn 
 Get to know LinkedIn’s Advanced Search 
 Follow a company or individual you’d like 

to learn more about 
 Set aside 30 min/day to engage and 

learn all you can! 

 
 



NETWEAVING 
Think of “networking” as relationship 

building, and what you would want 
from any successful relationship 

Don’t forget to LISTEN, LEARN and 
SHARE! 

 
QUESTIONS? 
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